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 Mallick, D.,Jha ,C.K &Pandey, M.(2025). A review on efficiency evaluation of PSFs and 

need for smart systems. Paper presented at International Conference on Smart, Resilient 

and Sustainable Infrastructure (SRISTI), IIT ISM Dhanbad, India. 

 Mallick, D., & Pandey, M. (2024). Balancing performance and well-being: The role of 

high-performance work systems in managing employee mental health amidst VUCA 
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Jharkhand, India. 

 Raj, P., & Pandey, M. (2024). Effects of gender stereotypes on career aspirations of 

working women: Insights from India. International Industrial Relations Conference 

2024, Conference held on, January 8–9, 2024 in XLRI Jamshedpur, India. 

 Divyansh, A., & Pandey, M. (2024). The role of immersive technologies in inspiring 

consumer engagement: A study. MICA's 10th International Communication Management 

Conference: Immersive Technology and Experiences - Implications for Business and. 

Conference held on January 18–20, 2024, at MICA, Ahmedabad, India. 

 Divyansh, A., & Pandey, M. (2024). Harmonizing brand identity: The impact of sonic 
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2017. 
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14 

 

  Singh, S., & Pandey, M. (2016). Women-Friendly Policies by Organizations: An Agenda 

towards Sustainability through Inclusiveness, SUSCON'16 Conference, Organized by 

IIM-Shillong, 17-19 March, 2016. 

 Kumar, S., & Pandey, M. (2016). Magical Numbers: Psychological Aspects of Retail 

Pricing, International Conference on Entrepreneurship, Global Business, Economics, 
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 Bhattacharya, S., & Pandey, M. (2016). Social Security Marketing and Consumer 
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 Kumar, S., & Pandey, M. (2015). The Impact of 9-Ending Pricing Strategy on the 
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JNVU, Jodhpur on 6th to 7th February, 2014. 

 Jerath, S., & Pandey, M. (2014). Emotional Contents in Television Advertisements of 
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International Conference on Sustainability and Management Strategy (ICSMS-2014), 

Organized by IMT Nagpur in Association with California State University San 

Bernardino, USA & National Environmental Engineering Research Institute [NEERI], 
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 Pandey, M. (2014).  A Mothers’ Perspective of Use of Celebrities in Advertising: A 
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Women employee, Eleventh AIMS International Conference on Management, Organized 
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 Dubey, A., & Pandey, M. (2013). Being Political at work: Is it Nasty or Nice, Eleventh 
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 Sur, S., & Pandey, M. (2010). IPTV Advertising: Can Indian advertisers hope for a good 

return? International Conference on Marketing and Business Strategy, Organized by 

ICFAI Business School, Hyderabad, 3-4 Dec 2010. 
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 Pandey, M. (2009). Management of Information and Communication Technology and its 

role in Poverty Reduction in India, The National Seminar on Core Sector Management 
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